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Challenges facing the EAAE:
A major challenge for EAAE is to maintain and strengthen its position as a network and platform where
scientists and a wide range of stakeholders related to the agricultural economics profession (e.g. policy makers,
regulatory bodies, industry, non-governmental and consumer organisations, and society as a whole) can
exchange information, ideas, and visions. More than ever before such networks and platforms will be virtual
and global. Another challenge is to maintain and strengthen the appeal of EAAE as an association to young
scientists (pre- and post-docs) and young professionals by providing them with opportunities, guidance and
support while developing their academic or professional carreers, and their academic, research and extensionrelated skills and networks. Furthermore, it will be challenging to engage as an association with peers in
developing economies, to bridge with other international and emerging national associations, and to (re)connect with associations and their members focused on related disciplinary fields. Finally, EAAE should
provide opportunities to its profession to publish research in high-quality and reputable academic journals.
EAAE remains in a pole position to play a more active role in science communication, dissemination, policy and
public debate.
What I would like to see achieved in the next Board period (September 2020 – August 2023):
I would like to contribute to the engagement of more stakeholders, young scientists and professionals; to
bridging with established international and emerging national or regional associations; and to (re-)connecting
with associations and their members in related discplinary fields. In line with the position as Treasurer I am
applying for, I would obviouly like to contribute to further building EAAE as a financially healthy and thriving
association that provides the widest possible diversity of benefits to its members. Despite the economic crisis
ahead as a consequence of the covid-19 pandemic, which may hit the association through a lower number of
seminars organised and members enrolled, my ambition is to maintain the EAAE membership fee at its current
level, thus not increasing it for the coming triannual period.

